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Internal Assessment Resource

Media Studies Level 1
EXPIRED

	This resource supports assessment against:

Achievement Standard 90990 version 3
Demonstrate understanding of selected elements of media text(s)

	Resource title: I Don’t Buy It

	3 credits

	This resource:

· Clarifies the requirements of the standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	February 2017 Version 4
To support internal assessment from 2017

	Quality assurance status
	These materials have been quality assured by NZQA.

NZQA Approved number: A-A-02-2017-90990-04-4714 

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.


Internal Assessment Resource
Achievement Standard Media Studies 90990: Demonstrate understanding of selected elements of media text(s)

Resource reference: Media Studies 1.2A v4
Resource title: I Don’t Buy It
Credits: 3
Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource. 

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Media Studies 90990. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it.

Context/setting

This assessment activity requires students to choose a print advertisement to study. Four questions are provided that relate to each of: typography, mise en scène/layout, language, and camerawork.

Students will choose three questions to answer in relation to their chosen print advertisement. 
Provide a selection of print advertisements for students to choose from. 

Before beginning this activity provide opportunities for students to investigate how meaning is created in a print advertisement. 

Conditions

This is an individual assessment activity. 

Students will have two weeks of in- and out-of-class time to complete the task.
Resource requirements

Provide high-quality colour copies of the advertisements for each student.

If you are using this task with an audiovisual text, you will need suitable viewing equipment such as a DVD or video player and a large TV or data projector. 

Suitable advertisements are available at adflip: http://www.adflip.com
Additional information

Possible adaptations for this activity include print texts, such as:

· magazine covers 

· film posters 

· selected advertisements found at the margins of many Internet websites

· billboards

· CD or book covers
and audiovisual texts, such as:

· a short film

· a film trailer

· a TV or Internet advertisement.

You may need to adapt some or all of the questions to relate to the elements of the medium and specific media texts.

Internal Assessment Resource
Achievement Standard Media Studies 90990: Demonstrate understanding of selected elements of media text(s)
Resource reference: Media Studies 1.2A v4
Resource title: I Don’t Buy It
Credits: 3 

	Achievement
	Achievement with Merit
	Achievement with Excellence

	Demonstrate understanding of selected elements of media text(s). 
	Demonstrate in-depth understanding of selected elements of media text(s).
	Demonstrate comprehensive understanding of selected elements of media text(s).


Student instructions 

Introduction

This assessment activity requires you to choose a print advertisement and answer three questions about elements of the advertisement.

Your teacher will provide you with a selection of advertisements to choose from.

Teacher note: You could provide these as colour photocopies for each student or as digital images if students are working on computers.

You will work individually to complete this assessment task.

You have two weeks of in- and out-of-class time to complete the work.

You will be assessed on how well you understand the use of elements of print advertising, including how these elements combine to create effects in media texts.

Task

Choose a print advertisement and answer three of the following questions.

Use appropriate media language and terms.

Support your answers with specific evidence from the advertisement.
Typography

Describe an example of typography in this advertisement and the effect it creates. Consider the font families used and the size, colour, typeface (for example, oblique, bold, outline, compressed, or extended) and/or effects applied to the text (such as nibbled text), as well as the placement of the text in the advertisement.

Explain how/why this example of typography creates an effect in this advertisement. 

Give reasoned explanations of how or why typography combines to create effects with one or more of the other elements you have chosen (that is, mise en scène, language, or camerawork) in this advertisement.

An aspect of mise en scène

Describe the selected image in this advertisement and the effect it creates. Details of the image might include, for example, casting, appearance, posture, facial expressions, lighting, costume, colour, setting, and props. You might consider what is included or omitted from the image.

Explain why/how this example of mise en scène creates meaning in this advertisement. 

Give reasoned explanations of how or why this image combines to create effects with one or more of the other elements you have chosen (that is, typography, language, or camerawork) in this advertisement.

Language

Describe one language technique that has been used in this advertisement and the effect it creates. Examples include colloquialism, direct address, puns, or neologisms. 

Explain how or why this language technique creates an effect in this advertisement. 

Give reasoned explanations of how or why this language technique combines to create effects with one or more of the other elements you have chosen (that is, typography, mise en scène, or camerawork) in this advertisement.

Camerawork

Describe one feature of the camerawork used in the advertisement and the effect it creates. Examples include shot size, camera angle, framing, or depth of focus. 

Explain how or why this camera technique creates an effect in this advertisement. 

Give reasoned explanations of how or why this camera technique combines with one of the other elements you have chosen (that is, typography, mise en scène, or language) to create effects in the advertisement.

Assessment schedule: Media Studies 90990 I Don’t Buy It

	Evidence/Judgements for Achievement
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student demonstrates understanding of at least two selected elements of print media text(s). 

The student:

· describes the use of  three elements in a print advertisement

· describes the effect of the use of these elements in the advertisement

· uses examples from the text to illustrate key points

· uses (mostly) relevant media language. 

For Example (extract from understanding of Dolce and Gabanna lipstick advertisement): 

Casting

Casting is an important part of the mise en scène of this advert. The celebrity actress Scarlett Johansson is used as the model in this advert She is shown looking into a mirror, applying lipstick as the last item of make up. 

Celebrity appeal is a common technique used in ads as it is hoped an audience will want to be more like the celebrity by buying the product. Johansson has been used as she is widely regarded as an attractive young woman and by showing her wearing the lipstick the ad suggests to other women that they could look like her if they use the lipstick too.
	The student demonstrates in-depth understanding of at least two selected elements of print media text(s). 

The student:

· describes the use of three elements in a print advertisement

· describes the effect of the use of these elements in the advertisement

· explains why they are being used and why their use affects the advertisement in the manner described

· uses examples from the text to illustrate key points

· uses relevant media language. 
For Example (extract from understanding of Dolce and Gabanna lipstick advertisement): 

Casting

Casting is an important part of the mise en scène of this advertisement. Actress Scarlett Johansson is shown looking into a mirror, applying a bright red lipstick as the last item of make up. 
Johansson has been selected to promote Dolce and Gabanna lipstick, as her celebrity image is one that Dolce and Gabanna hope to associate with their product. 

Not only is Johansson young and beautiful, she is also a relatively ‘respectable celebrity’. She has mostly acted in serious dramas such as ‘The Girl with the Pearl Earring’ and ‘Lost in Translation’ rather than frivolous ‘rom-coms’. In these roles she often has an air of innocence or purity as well as sex appeal. Off-screen, her image is unmarred by scandal. 

By selecting her as their model, Dolce and Gabanna are hoping to reinforce their product as being ‘classy and beautiful’ in the consumer’s perception. 


	The student demonstrates comprehensive understanding of at least two selected elements of print media text(s). 

The student:

· describes the use of three elements in a print advertisement

· describes the effect of the use of these elements in the advertisement

· explains why they are being used and why their use affects the advertisement in the manner described

· explains how/why these elements combine to create effects in print advertisements

· uses examples from the text to illustrate key points

· uses relevant media language. 
For Example (extract from understanding of Dolce and Gabanna lipstick advertisement): 

Casting

Casting is an important part of the mise en scène of this advertisement. Actress Scarlett Johansson is shown looking into a mirror, applying a bright red lipstick as the last item of make up. 

The technique of celebrity appeal though casting combines with other aspects of mise en scène to create appeal to the audience. 

Costume is important, as Johansson is dressed in a white curly wig in a clear reference to Hollywood icon Marilyn Monroe. This reinforces the celebrity and sex appeal of the ad, as Monroe is a long-standing beauty icon. This suggests the product is ‘timeless’ and ‘classic’). 

Johansson has been photographed with her back to the camera, looking into a mirror to apply the last touch of lip stick to complete her perfect make up, and the intimacy and sex appeal created though the technique of ‘model’s posture and expression’ works with the celebrity appeal to emphasise the desirability of the product. 

A restricted use of colour has been used, with the photo being mostly in shades of soft cream for the model’s flesh and hair contrasting sharply with blacks in the backdrop and clothing, and the vibrant red of the lipstick being the final touch. This supports Johansson’s celebrity image as being a ‘pure beauty’, as cream is a colour associated with purity and goodness as well as delicious foods, while the strength of colour in the lipstick and repeated in matching nail polish suggests the strength, lusciousness and sexiness that the brand can add to wearer. 



Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.
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